
SOCIAL MEDIA AS A MARKETING TOOL FOR CUSTOMERS’ PATRONAGE: 

A STUDY OF SELECTED SMALL AND MEDIUM ENTERPRISES IN LAGOS 

METROPOLIS. 

 

                                                             BY 

 

 

                                             MAKOLO GLORY KEMI 

                                                      19020201007 

 

BEING A PROJECT SUBMITTED IN THE DEPARTMENT OF BUSINESS 

ADMINISTRATION, COLLEGE OF HUMANITIES, MANAGEMENT AND SOCIAL 

SCIENCES IN PARTIAL 

FULFILLMENT OF THE REQUIREMENTS FOR THE 

AWARD OF THE DEGREE OF BACHELOR OF 

SCIENCES IN BUSINESS ADMINISTRATION 

MOUNTAIN TOP UNIVERSITY 

IBAFO, OGUN STATE 

NIGERIA. 

 

 

 

 

 



                                                          CERTIFICATION 

This is to certify that Makolo Glory Kemi has completed the project in partial fulfillment of the 

award of Bachelor of Science degree in Business Administration, Faculty of Management 

Science, Mountain Top University, Ogun State. 

 

 

 

 

 

 

 

 

 

 

 

 

…………………………       …………………………….. 

                                                                                                            DR. OLANIPEKUN OJO 

DR. OLANIPEKUN OJO                                                                         (HOD) 

(PROJECT SUPERVISOR)  

DATE                                                                                                     DATE 

                                                         

 

 

 

 

 

 

 



                                                        DEDICATION 

This project is dedicated to God Almighty for his unfathomable love, grace and protection, 

throughout this research work, to my beloved parents for their highly appreciated contribution in 

achievement of my first Bachelor Degree, my lecturers and to my most esteemed supervisor  

Dr. Olanipekun Ojo. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

                                            ACKNOWLEDGEMENTS 

This research work was a vision aimed to provide solution to the various challenges faced during 

the covid-19 pandemic. My sincere gratitude goes to God Almighty, the creator of life for his 

unwavering faithfulness during this programme. He has seen me through it all. 

I unostentatiously appreciate my supervisor, Dr. Olanipekun Ojo for always attending to my call 

for help despite his tight schedule, for his solid support, guidance and constructive criticism that 

brought this work to completion. May God bless you Sir.  

A very big thank you goes to my Head of Department – Dr. Olanipekun Ojo, who has been like a 

father to everyone in the department. He has been very supportive over the years. I also wish to 

thank all the lecturers in the Department of Business Administration for all the support. 

To my ever loving and caring parents, Mr and Mrs Paul and Modupe Makolo for their consistent 

love, care, moral and financial support. I pray that you live to reap the fruit of your labour in 

jesus name Amen. I also want to appreciate my siblings, Excellence, Kenneth and Joy Makolo 

for their love and support. 

Also, to my spiritual teachers and mentors, Pastor Olumide Adesina, the wonderful chaplain of 

the University, Mr Osaghae Osayande (D’ Oracle) and Dr. Obafemi Young. I say a big thank 

you Sir. 

Special appreciation goes to my wonderful friends, Ayoade Ayodeji, Imoru Esther, Damilola 

Folawiyo, Adebayo Adeshewa, Okereke Kosisochukwu, Taiwo Adeniran and all my other 

course mates, thanks for all your love, care, support and co-operation. 

Finally, the members of staff of Mountain Top University, Ogun State, Nigeria, are worthy of 

appreciation, for all their positive parts played towards making my undergraduate journey a 

success. 

And to everyone who contributed directly or indirectly to the accomplishment of this project 

work, I say thank you for your contributions. God bless you. 

  



 

                                                         ABSTRACT 

The focus of this research was on the impact of social media on customers’ patronage of Small 

and Medium Enterprises (SMEs) in Lagos Metropolis. The study aimed to determine the impact 

of Facebook, Twitter, WhatsApp, YouTube and Instagram on customers’ patronage of selected 

SMEs in Lagos Metropolis. Four null hypotheses were developed for the study. Structured 

questionnaire was designed and administered to collect primary data from a sample of 200 

respondents in Lagos Metropolis. Multiple regression in the Statistical Package for the Social 

Sciences (SPSS) was used to test the null hypotheses developed for the study. The findings of the 

study revealed that all social media tools tested (Facebook, WhatsApp, Twitter, Instagram and 

YouTube) had significant positive impacts on customers’ patronage of SMEs in Lagos 

Metropolis. Hence, the study concluded that social media had a significant positive impact on 

customers’ patronage of SMEs in Lagos Metropolis. It was therefore recommended that SMEs in 

Lagos Metropolis should integrate new marketing tools like social media into their marketing 

plans so as to enhance customers’ patronage and overall marketing performance in the long run.  
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