THE INFLUENCE OF TIKTOK TRENDS ON THE SOCIAL BEHAVIOUR OF

NIGERIAN YOUTHS: A STUDY OF YABATECH

BY
RUFAI OLAWALE ABDULLAHI

19020601011

A RESEARCH PROJECT SUBMITTED

TO

THE DEPARTMENT OF MASS COMMUNICATION,
COLLEGE OF HUMANITIES, MANAGEMENT AND SOCIAL SCIENCES,
MOUNTAIN TOP UNIVERSITY,

MFM PRAYER CITY, MAKOGI-OBA, OGUN STATE

IN PARTIAL FULFILMENT OF THE REQUIREMENTS FOR THE AWARD OF

BACHELOR OF SCIENCE (B.Sc. HONS) IN MASS COMMUNICATION

AUGUST, 2022



CERTIFICATION

This is to certify that this research work titled the Influence of TikTok Trends on the Social
Behaviour of Nigerian Youths: A Study of Yabatech, was carried out by Rufai, Olawale Abdullahi
from the Department of Mass Communication, Mountain Top University, Ogun State, Nigeria and
has been done well according to the guideline for project submission in Mass Communication

Department, Mountain Top University, under my supervision.

Dr. Maduka Nwambam

(Supervisor)

Dr. Chinyere Mbaka
(Head of Department)



DEDICATION

This research work is dedicated to God Almighty, who has seen me
through all my days in Mountain Top University, as an undergraduate.



ACKNOWLEDGEMENT

I acknowledge the blessings of God Almighty over my life. I am grateful to my parents, Mr.
Adeshina Rufai and Mrs. Oyinkansola Rufai for supporting me in my academic journey, I also
appreciate my sister Oladunni Rufai and my maternal grandmother Mrs Aminat Amu (nee Domeih)
for also supporting me in this journey. I appreciate my supervisor Dr. Maduka Nwambam for his
love, support and encouragement. I thank Dr Chinyere Mbaka and Miss Josephine (VC’s secretary)
for being like a mother figure to me during my stay in Mountain Top University. I also appreciate

Professor Babatunde Oni, Dr Chioma Njoku and Mrs Ngozi Wellington.

I appreciate the following friends for being kind and supportive to me: Fumbi Ige, Bolu Silver,
Bright Uzoegbu, Ayomide Tolani, Andrew Apeji, Favour Aminu, Barnabas Oboh, Glory Makolo,
Petra Vera, Wisdom Adeleke, Oyindamola Olawuyi, Peace Dayo, Moyinoluwa Jesuloba, Chioma
Okiche, Tolu Omoboye, Emmanuel Chukwuma and other people I am not able to mention. I
sincerely appreciate the mentorship of Porter Niyi, Dr. Kenneth Udeh, Mr Shola, Mr Mutiu Yekeen,
Dr Ademola Young, and Pastor Olumide Adeshina. It helped me a lot during my stay in Mountain

Top University.



TABLE OF CONTENTS

10 L 0 I
CertifICAtION. ...t I
DediCatiON. . ...t e I
ACKNOWIEAZMENLS. ... .. e v
Table Of CONMEENLS. .. ..t e v
N o1 1 T VI

CHAPTER ONE: INTRODUCTION

1.1 Background of the StUdy.........ccoiiuiiiiiii e 1
1.2 Statement of the problem.......... ... 3
1.3 Objectives Of the STUAY . .....ouviiei i e 3
1.4 ReSCarCh QUESTIONS. ...\ttt ettt ettt et et e et et e e e e e e e eaeeaneeaans 4
1.5 Significance of the StUAY.......c.iiriiiiii e 4
1.6 Scope Of the StUAY......oiniei i 4
1.7 Operational definition of termsS...........oooiuiiiiii e 4

CHAPTER TWO: LITERATURE REVIEW

2.1 INtrOAUCHION. ..ttt 5
2.2 Conceptual Framework.........ooiiiii i 5
2.2.1 History of Social media..........oooiiiiiiii i 5
2.2.2 The Evolution of TIKTOK. ..o, 8
2.2.4TikTok addiction amoONg 18 USETS. ... .euueentintt et entete et enteateetenteaneeneeneeanannens 10
2.2.3 The Usefulness of TikoK..........ooiiiiii e 11
2.2.5 TikTok trends and Nigerian Youths. ... 12

2.2.5.1 The Silhouette Challenge and its Promotion of Nudity among Nigerian Youths....13

2.2.5.2 The Joeboy Alcohol Challenge and its Promotion of Alcoholism among Nigerian Youths



& 19
2.3 Theoretical Framework. ....... ..o e 20
2.3.1 Social Learning Theory. ... ..c.o.ouiiniitii e 20
2.3.2 Theory of Planned Behaviour.............coooiiiiii e, 21
2.4 EmPIrical ReVIEW . .....oiiiii e 25
2.5 Summary of Literature ReVIEW.........c.ooiiiiiiiii e 26

CHAPTER THREE: RESEARCH METHODOLOGY

3L INErOAUCTION. ...t e e e e e e e e 26
3.2 ReSCAICh DIeSIEN. .. ettt e 26
3.3 Research INStrument. ... 26
3.4 Population of StUAy.......oouiii i 26
3.5 SAMPIE SIZC. ..ottt 27
3.6 Sampling TeChNIQUE. ........uiei e 27
3.7 Method of Data ColleCtion...........ouiieiii i e e 28
3.8 Validity and Reliability of Research Instrument..................coocoviiiiiiiiiiiiiii e, 28
3.9 Method of Data ANalysiS. . ....o.uunuiinii e 28

CHAPTER FOUR: DATA ANALYSIS, PRESENTATION AND INTERPRETATION

4.1 INEEOAUCTION. . ettt e e e e e e e e 29
4.2 Socio-Demographic characteristics of respondents..............coovveiiiiiiiiiiiiniennennnns. 29
4.3 Research Data ANalysis. ... ...ouiiuiiii i 30
4.4 Discussion of FINAINGS .......ooieiiiii e, 37

\



CHAPTER FIVE: SUMMARY, CONCLUSION AND RECOMMENDATIONS

ST INETOAUCTION. ..t e e 40
5.2 SUIMIMATY . ..ttt ettt ettt eee e e e e 40
5.3 CONCIUSION. . ..ttt e 41
5.3 ReCOMMENAALIONS. ...ttt ettt e e et ee et aaeaas 41
5.4 Contributions of StUAY.......c.oinii i 42
5.5 Suggestions for Further Studies...........oouiiiiiiiii e 42
5.6 Limitations of StUAy.......co.oiiii i 42
5.7 RELEIEICES. . . ettt e 43
IR I 05157 1§ S P 51

Vi



ABSTRACT

This study is based on The Influence of TikTok Trends on the Social behaviour of Nigerian Youths:
A study of Yabatech. The aim of this study was to find out the influence of TikTok trends on the
social behaviour of Nigerian youths. The TikTok trends selected for this study are The Silhouette
Challenge, Joeboy Alcohol Challenge and The Ali go to school Challenge. The study adopted
survey design. The instrument of data collection used was the structured questionnaire, distributed
to a sample size of 390 students out of the 16,000 students of Yabatech. The simple random
sampling technique and the convenience sampling technique are the sampling techniques used in
this study. Two theories were adopted in the study, namely: Social Learning Theory and The
Theory of Planned Behaviour. The data gathered was thereafter analyzed, presented and
interpreted using the descriptive data analysis technique; by presenting the data in tables. The
findings of results of the study showed that the selected TikTok trends use in this study has an
influence on the social behaviour of Nigerian youths in one way or the other. 25.6% of the
respondents strongly agreed that TikTok trends promote social vices. Nigerian youths engage
themselves in trends that are time-consuming, energy draining and sometimes cost money, because
they want to be famous and they want to act like their peers. This project therefore recommends
that the Nigerian government should closely monitor and adequately regulate TikTok trends in
other not to destroy the moral and social behaviour of Nigerian youths.
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